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A s we head into December and the 
end of a year that has challenged 
America like no other, we are 

provided a stark reminder that time doesn’t 
stand still. As the one-year mark approaches 
since the arrival of the COVID-19 virus to 
these shores, and as violence and disorder 
continue to plague our cities, we pray for 
those individuals and families touched 
by these troubling events. We pray for 
God’s mercy. We pray that He will help our 
elected officials, medical professionals, law 
enforcement, business leaders and others 
find solutions to our nation’s ills. 

By the time you read this, another 
milestone will have passed, as the 2020 
election cycle will have taken place. 
The magazine’s production schedule 
precludes me from being able to comment 
on the results of the presidential and 
congressional races, but at the time of this 
writing, our country was in the throes of 
the most vicious political battle in recent 
memory, with our American way of life 
hanging in the balance. It is my sincere 
prayer that in my first column of 2021,  
I am able to celebrate the news that  
Donald J. Trump has been deservedly 
re-elected for a second term, thereby ensuring 
that our Second Amendment rights—and our 
entire Constitution—will remain intact for 
future generations of Americans. 

Whatever the outcome, President 
Trump earned the votes of freedom-loving 
Americans, as his mantra of “promises 
made, promises kept” was realized on more 
fronts than can be enumerated here. NRA 
members have been especially grateful for 
his stalwart defense of their gun rights and 
have every reason to believe he will continue 
to make good on his promises. Proof of 
this can be found in his selection of two 
honorable U.S. Supreme Court justices—
and in his nominating a third as of this 
writing. Each is committed to applying the 
law of the land consistent with our Founding 
Fathers’ original intent, in accordance with 
one of the greatest documents ever written, 
the U.S. Constitution, and in deference 
to the unalienable rights endowed by our 
Creator. That law of the land includes the 
Second Amendment to the Bill of Rights: the 
Right to Keep and Bear Arms. 

The end of the election cycle, however, 
does not mean an end to the unceasing 
attacks on your freedom by those statists 
who believe you have no inalienable rights. 
In fact, the assault on your freedom is 
guaranteed to worsen regardless of who 
holds the political power on Capitol Hill. 

Many of the Left’s misguided intentions can 
be accomplished by nothing more than the 
stroke of a pen signing an executive order. 

That is why, now more than ever, NRA 
needs your support. It is critical that NRA 
has the energy and resources to fight 
365 days a year to protect your Second 
Amendment rights. You can trust NRA 
leaders never to let down their guard, and 
we vow to remain vigilant on your behalf in 
the defense of our Constitution.

We have evidence that the fight 
continues to pay off. Earlier this year, 
a Los Angeles judge rightfully blocked 
an ordinance that would have required 
companies to disclose connections with 
NRA in order to receive government 
contracts. This ruling was counted as a First 
Amendment victory for NRA and those 
who value our constitutional freedoms. In 
early October, the City of Los Angeles was 
ordered to compensate the NRA almost 
$150,000 in legal fees incurred from this 
suit. This is just one example of many in 
which, regardless of who holds the highest 
office in the land, the NRA will continue to 
hold accountable government officials and 
politicians who take actions hostile to the 
NRA and its members.

With your continued support, there is 
no doubt in my mind that we will be able to 
guarantee more victories like this in 2021. We 
will continue to defend our Association and 
what it stands for against those who conspire 
to take us down through baseless accusations 
and backdoor maneuvers because they dislike 
our politics and our commitment to the God-
given rights of our members.

I am sure you will agree there are 
countless events from 2020 that we look 
forward to putting in our collective rearview 
mirror. What the pandemic and criminal 
anarchy stole from us will never be forgotten, 
but we must also look ahead to brighter 
days. NRA observes its 150th anniversary in 
2021, and we are excited to celebrate that 
milestone in a big way during the upcoming 
NRA Annual Meetings & Exhibits in Houston, 
Texas, in May. We also hope to resume many 
member services and programs for which 
NRA has long been known. And we are 
especially enthused to welcome the millions 
of new American gun owners into our 
organization, make them aware of training 
opportunities with NRA instructors and 
encourage them to contribute to our mission 
of keeping freedom alive.  

We Vow To Remain Vigilant

NRABusiness Alliance Update - Is Your Gun 
Store Black Friday Ready?
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Feature Story

Route 66 Shooting Sports Park Opens
By Jason Turner, R66SSP

One of the newest NRA business alliance members, Route 66 Shooting Sports 
Park, located in San Bernardino, CA, is a newly opened public shooting range. 

With 89-acres, staff is constantly working on improving and expanding the range 
to give shooters the best outdoor shooting range experience possible. There are 

several shooting areas that can accommodate different types of firearms. The 
facility is family-friendly! Children are allowed. First responders, active/retired law 

enforcement and military with proper ID/badge get a discount.

A popular choice is the Steel Gallery for pistol caliber firearms. It features several 
AR500 steel targets of different shapes and sizes, including dueling trees, and a 
plate rack. Each of the 24 lanes have their own designated set of targets. Best parts 
of this area are that there is no need to reset and it’s shaded! This area is for all levels 
of shooters and perfect for newer shooters because of the positive reinforcement 
with every successful hit.

      

The most requested shooting area are the private bays! They range from 15-50-
yards. All 3 types of firearms and holstered/slung work are permitted in this area. 
Customers may bring their own targets or purchase some at check-in. Each private 
bay has a target tree stand. Aimed rapid fire and shooting on the move are allowed! 
Most private bays already include metal shading, seating, and tables but additional 
are welcomed.

 Need some distance? The 100-yard rifle range contains eight shared lanes 
and one additional lane for prone shooting. This shooting area already has a 
backboard.

      The range hosts shooting competitions! The Cajon Cowboys have been 
hosting cowboy action shooting matches since 1996.  Each participant is required 
to adopt a shooting alias appropriate to the character or profession of the late 19th 
century, or a Hollywood western star, and develop a costume accordingly. 

The practical shooting competition club is Norco Running Gun. Competitors 
come from all over SoCal and even from Vegas! Matches are every Saturday and 
average a hundred participants each weekend. Courses are different every single 
match! All levels of shooters are welcome. 

      Route 66 Shooting Sports Park is a proponent of safe and responsible 
firearms ownership. For new or first-time shooters, we have a few programs to help 
get you in the right direction. The monthly Firearm Safety Certificate class includes 
1 hour in the classroom, the FSC test, and live fire. Students are able to try a few 
pistols, 1 rifle, and 1 shotgun.  Visit their website at https://r66ssp.com/ for more 
information on all the great things this range has to offer! 
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Reprinted wtih Permission from Shooting Sports USA
By John Parker

Regular SSUSA readers will remember earlier this year when we shared how to 
support NRA International Rifle teams via AmazonSmile. These teams plan to travel 
overseas to shoot over the next few years, and they need all the financial support we 
can muster. Recently, our friend Walt Walter, NRA board member and longtime High 
Power Rifle committee chairman, shared the below update about a new organization 
which online shoppers can use to donate through AmazonSmile.

"As of Dec. 31, 2020, Palma Promotions will cease to exist. We still want to support 
our International teams, so the U.S. National Rifle Team is now incorporated as a 
501(c)(3) and registered with AmazonSmile as a charity. If you are currently registered 
as a contributor to Palma Promotions through AmazonSmile, be sure to click the link 
at the bottom of this article to change your selection. Please tell your friends to do 
the same. 

Here is how it works. Visit AmazonSmile and select 
your charity, in this case it’s “United States National Rifle 
Team, Inc.” After this, every purchase made through 
Amazon will result in the company donating 0.5 percent 
of your purchase price to United States National Rifle 
Team, Inc. There is no cost to you, and the International 
teams will benefit from the plan. The more people who 
sign up, the more we stand to benefit from Amazon’s 
charitable donation. 

We need your support, but progress has been made 
for this charity program. Recently, the CEO of a 
company pledged his whole Amazon ordering program 
to AmazonSmile. This charity program is important. 
Everyone reading this is highly encouraged to sign up a 
shooting friend. It doesn’t cost anything and will benefit 
the International U.S. Rifle teams."

Here is the link to sign up for AmazonSmile at   
https://amzn.to/3kxX1fj. Please pass this link to friends 
and club members. Thank you for supporting our 
International teams.
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New Charity Program Supports New Charity Program Supports 
NRA International Rifle NRA International Rifle 
Teams Via AmazonSmileTeams Via AmazonSmile
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Calling All Clubs!  Get a head start on your 2021 event planning by 
submitting your Host an Event form online at yhec.nra.org/host-an-event.

Need financial assistance? The NRA provides incentive subsidy payments 
to registered state YHEC events to support their development. Payments 
are based on the estimated number of participants as they appear on the 
submitted Event Request Form and in accordance with established rules 
of the incentive program ($10 per participant for local events/$15 per 
participant for state events).

*Note: The maximum subsidy payment is $1,500 for local events and 
$2,000 for State events.

Please email us at yhec@nrahq.org or visit yhec.nra.org for more 
information.

We look forward to seeing your YHEC events return in 2021!

YOUR 1ST LINE 
OF DEFENSE

Make the 2nd Amendment your 1st line of defense against 
3rd party aggressors. With discreet built in CCW pockets 
and a variety of styles, our NRA CCW Jackets are the best 
way to protect yourself and your family while enjoying the 
crisp Fall weather - get yours today at NRAstore.com

NRA Outerwear
100% of NRAstore profits go directly to support NRA programs
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NRA Law Enforcement 
UPDATES

Dear NRA Certified Law Enforcement Firearm Instructor: Dear NRA Certified Law Enforcement Firearm Instructor: 
We are in uncertain times due to the COVID-19 crisis, with We are in uncertain times due to the COVID-19 crisis, with 

unprecedented limitations compared to our normal life.  We understand unprecedented limitations compared to our normal life.  We understand 
that our Law Enforcement Firearm Instructors are not able to attend that our Law Enforcement Firearm Instructors are not able to attend 
the training needed for their renewal due to the limitations and the training needed for their renewal due to the limitations and 
extended work requirements.  In response to the situation the NRA extended work requirements.  In response to the situation the NRA 
Law Enforcement Division is extending the waiving of  the requirement Law Enforcement Division is extending the waiving of  the requirement 
for Continuing Education Units (training) to renew until December for Continuing Education Units (training) to renew until December 
31th, 2021. This is an additional one year extension from the 31th, 2021. This is an additional one year extension from the 

original. original. 

Additionally, the NRA Membership staff  is internally limited so the Additionally, the NRA Membership staff  is internally limited so the 
processing of  the required NRA Memberships, by paper form, is processing of  the required NRA Memberships, by paper form, is 
proceeding slowly. We urge all instructors renewing their certification(s), proceeding slowly. We urge all instructors renewing their certification(s), 
who also need to renew their NRA Membership, to do so online at who also need to renew their NRA Membership, to do so online at 
https://le.nra.org/ as the automated membership system will be faster. https://le.nra.org/ as the automated membership system will be faster. 

Please remember that if  your membership lapses after that, or at any Please remember that if  your membership lapses after that, or at any 
other time during your 3 year certification period, that will decertify other time during your 3 year certification period, that will decertify 
you, as membership is required to maintain your certification. you, as membership is required to maintain your certification. 

Stay safe, stay healthy and be careful! Stay safe, stay healthy and be careful! 

Glen Hoyer-Director  
NRA- Law Enforcement Division

With the Empower Program, you can apply 
a Surcharge or Non-Cash Adjustment 
on each transaction or give customers a 
discount for paying with cash. Either way, 
we’ll help you share your processing fees 
with your customers so you can keep more 
money in your pocket each month.

Boost Your Cash Flow

© 2020 Clearent, LLC is a registered agent for Central Bank of St. Louis, MO and Wells Fargo Bank, N.A., Concord, CA.866.205.4721

Discover How Much You Can Save
With Clearent’s New Empower Calculator  

Clearent customers’ projected savings 
in credit card processing fees

Merchant’s average savings with 
Clearent’s Empower Program

$35M PER YEAR

$9,500 PER YEAR

Preferred Provider

See how much alternative pricing can save you!
Try our Empower calculator at:

clearent.com/nra-empower
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NRA Program Update

EXCITING Adventure for Adult
Women Only. Safe and

Responsible introduction to Rifle,
Handgun, Shotgun, Archery and More.

No Experience Necessary!
Located at the Enchanted NRA

Whittington Center
July 18 – 24, 2021

Contact Robbie Roberts 
for More Information

575 445-3615
rroberts@nrawc.org

Contact  Info

Kara Kelly
Manager, Affinity & Licensing Programs
National Rifle Association of America

Phone: 703-267-3714
E-mail: kkelly@nrahq.org

Greg Golab
Director of Trademark Licensing
Trademarketing Resources Inc.

Phone: 248-922-9678
E-mail: ggolab@trilicensing.com

NRA CLUBS AND BUSINESS ALLIANCE MEMBERS
EXPAND YOUR BUSINESS  

THROUGH NRA BRAND LICENSING

The National Rifle Association is seeking top quality partners to 
join us in new product licensing initiatives.

■  Reach out to over 5 million NRA members and over 37 
million supporters throughout the United States

■  Expand your product offerings to key retailers by offering  
NRA branded merchandise

■ Create new e-commerce sales opportunities
■ Call today to learn how you can become an NRA licensee

GO20-20_NRA_Club_Connection_Ad.indd   1GO20-20_NRA_Club_Connection_Ad.indd   1 10/14/20   3:44 PM10/14/20   3:44 PM



Lockton Affinity Outdoor offers policies that 
can be tailored to meet your club’s exact needs. 

 
Find coverage for your club today by calling 
Lockton Affinity Outdoor at (844) 401-9444 

or LocktonAffinityOutdoor.com.

The Lockton Affinity Outdoor Insurance program is administered by Lockton Affinity, LLC d/b/a Lockton Affinity Insurance Brokers, LLC 
in California #0795478. The Lockton Affinity Outdoor Insurance program is administered by Lockton Affinity, LLC d/b/a Lockton Affinity 

Insurance Brokers LLC in California #0795478. Coverage is subject to actual policy terms and conditions. Policy benefits are the sole 
responsibility of the issuing insurance company. Coverage is provided by an excess/surplus lines insurer which is not licensed by or subject 
to the supervision of the insurance department of your state of residence. Policy coverage forms and rates are not subject to regulation by 
the insurance department of your state of residence. Excess/Surplus lines insurers do not generally participate in state guaranty funds and 

therefore insureds are not protected by such funds in the event of the insurer’s insolvency. The National Rifle Association will receive a royalty 
fee for the licensing of its name and trademarks as part of the insurance program offered to the extent permitted by applicable law. Not 

available in all states including NJ, NY and WA.

Customizable coverage 
for your club

Whether you have your own range, meet at a range, 
participate in competitions and events, travel or 
own land, your club needs insurance coverage.

Get My FFL & SOT
Orchid eBound    - 500 Transactions
Orchid Gun Store Mobile POS
$39.95 / month

Your Dream 

Gun Store

Business

“I always dreamed about owning my own

gun store. Orchid made it happen, quick

and easy.”

START

$39.95

Mobile CloudGS

GS

Retail Cloud Plus

Each GS package comes with access to our Orchid

University    courses.  Some restrictions apply.

GS 

NRA DISCOUNT

Fixed Service Rates
Software - 90 Days Free
Additional Industry Discounts 

TODAY

Proud Partner 

Visit: OrchidSolutions.com/gs-nra

Get My FFL & SOT
Orchid eBound    - 1,000 Transactions
Orchid Gun Store Plus POS  
$54.95 / month

TM

TM

TM



Is Your Gun Store Black Friday Ready?  

While many industries are reeling from the effects of Covid-19, the firearms industry has been 
booming! The NSSF recently reported that since January of 2020, as many as 5 million people have 
become first-time gun owners. Some retailers are predicting that this year's Black Friday sales could 
break the record for the number of NICS checks performed in a single day.  Retail store owners 
know, a great holiday shopping experience can build positive momentum for the spring selling 
season. 

Will You Deliver An Amazing Black Friday Retail Experience?

Research indicates that firearm enthusiasts enjoy shopping for guns at their local gun stores. 
Customers like to pick them up, feel the quality of the materials used, try the action, and get a 
sense of how it fits in their hand or on their shoulder. Consumers choose to shop retailers with 
great products and a great customer experience.  They are looking for a store that is well organized, 
staffed with experts, and has quick service.  Without a great shopping experience, consumers will 
go elsewhere or purchase online.

Over the last ten years, Orchid has spent countless hours reviewing retail operations, and we have 
collected tips and tricks for keeping your store running smoothly during peak periods. Over the 
next few weeks, we will share some of our favorite ideas with our readers. The team at Orchid would 
like to help you maximize your selling season.  That is why we have already begun to research and 
prepare ways to help you stay ahead of the larger retail stores in your area. This week we will review 
how to prepare retail staff to deliver a fantastic customer experience.  

Step 1 – Prepare Your Retail Staff

Ask yourself, "Why would someone want to come to my store versus shopping online this holiday 
season?" There are two common answers, the store, and the people working in the store.  An 
astounding 56 percent of people want to see and touch things before they buy them.  Getting your 
staff and your store ready for the busy holiday season will ensure that you build a loyal customer 
following.  
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NRA Business Alliance Update

Building A Customer-Focused Experience

Anthony Carlson, a former Senior Retail Associate at Impact Guns in Boise, Idaho, said, "In my 
experience firearm customers can generally be classified into one of two groups; experts or novices." 
Sales associates should take a different approach with each customer type. It is important that they 
be properly trained to assist both.  Remember, both an expert and a novice represent a sale. 

How do you teach people to be fun, engaging, and understanding of the customers’ needs?  Role 
playing exercises are a great way to communicate new skills to trainees.  Look for natural "people" 
persons on the staff and consider using them to create quick, role-playing scenarios to demonstrate 
how to handle each customer type.  Rookie retail associates can build their confidence quickly when 
they have a mentor to show them the way.  Role-playing does not have to be a big production.  Once 
the ice is broken, quick role-playing can happen right on the retail floor.  Adding an incentive like 
time off or an extra employee discount can help motivate people to participate in the role-playing 
activities.  The Orchid Team would recommend reviewing the following scenarios with new staff 
members: 

• This is my first gun; what should I buy?
• What's the best new gun on the market?  I have a bunch already.
• I am not happy with my purchase; I couldn't shoot it very well.
• I am looking for a home protection gun.  What would you recommend?

Product Training

Besides coaching sales associates on how to interact with customers, the second most important 
thing for an employee to learn is the product they are selling.  Hundreds, if not thousands of 
products can be found on display at any given gun counter.  How do you train a new associate on 
all of them? 

Start with the most popular models in each category.  Most manufactures will offer free training 
on their products.  Before COVID, some firearm manufacturers would host local training events 
and invite retail associates in the area to attend.  Other manufacturers have fee-based, multi-day 
certification classes.  Online training is becoming more popular.  Online training comes in two 
forms, self-paced tutorials, and live events.  Orchid has some fantastic self-paced tutorials.  Check 
them out here.  Live events tend to be more engaging, resulting in associates retaining more of the 
information they have learned.  YouTube videos are another option, but a word of caution here, 
anyone can claim to be “expert” on the internet.  Look for someone with NRA training certifications 
or someone who worked in the military or police as a firearm instructor.  

Lastly, if your store has a range, give your sales associates some “trigger” time with the products 
they sell.  It’s hard to come across as genuine when the sales associate does not have firsthand 
experience with the products.  Retailers do not necessarily have to use a new gun for training.  
Many manufacturers have a “range” program which would allow stores and ranges to purchase 
firearms at a steep discount, provided the firearm is used for rental/training purposes.  Generally, the 
firearm can be sold as “used” after a period.  If a manufacturer does not have a formal program, it’s 
worth reaching out to the sales team to see if they would consider discounting one for you.  Many 
manufacturer sales teams have discretionary dollars that they use for things like this. 

During the busy season, it's hard to keep track of everyone's training needs and progress.  Using 
a training log can help keep things organized.  If you don’t already have a training log, we have 
included a free template here [link].  Feel free to download and modify for your specific needs.  

Fall 2020 • NRA CLUB CONNECTION • 15

https://orchidsolutions.com/?utm_source=NRA&utm_medium=Business_Alliance&utm_campaign=Black_Friday_1


 Step 2 – Prepare Your Store

Set up your store to meet the needs of your customers.  Focus on giving them the best shopping 
experience possible.  One way to refocus your thinking is to imagine yourself as a specific type of 
customer.  For instance, complete a “shoppers” walk in your store as if you were one of the 5 million 
new guns owners we discussed earlier.  Ask yourself, what would a new owner need to see, where 
would they go, how would they get help? Ask a store employee to take a walk with you.  As you 
complete the walk, you will start to see opportunities for changes; make those changes.  Move the 
racks, relocate products, add signage.  Walk through the store again.  Did you make your shopping 
experience better or worse?  Continue to walk the store until it is perfected to meet the needs of 
your customers.

Here are some other considerations:

• Increase the amount of available walking space by shrinking your displays.  Customers hate  
 to feel crowded.  

• Focus attention on your best-selling products by limiting the number of them on display.
• Make sure the store is as bright as possible.  Replace burned-out bulbs and consider adding
 new light fixtures in key areas of the store.
• Make minor repairs and set a regular schedule for cleaning and organizing and upkeep.  
 The condition of the store will impact the customer’s perception of your brand.  

Special COVID-19 Considerations

You must follow all state and local COVID-19 guidelines. Customer attitudes towards the virus 
vary greatly. Taking a few extra precautions can help an apprehensive customer feel more comfortable 
in your store. Here are a few suggestions:

1. Have hand sanitizer readily available for all staff and customers.
2. Regularly sanitize common surfaces and high touch point areas.
3. Encourage social distancing.
4. Recommend that people pay with a credit card instead of cash.
5. Remind people to stay home if they are not feeling well.

Summary

We hope the suggestions provided here will help you deliver a fantastic customer experience.   
Future articles will highlight other opportunities for a successful holiday season. 

For More Information:
Shaun Phelan
Orchidllc.com
Sphelan@JoinOrchid.com
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NRA Business Alliance Update

EMPLOYEE
TRAINING LOG

EMPLOYEE NAME TOPIC METHOD START END LEVEL

Sign Off:
orchidllc.com    

John Smith

Chris Johnson

paper 4473

video

trainer 12pm 1pm

beginner 

POS system

Alexis Cooper

Sandy Allen

Tod Brown

Calibers

Orchid eBound class

NFA regs

online

trainer 

video

8am 

3pm

8am 

2pm

4:30pm

10am 

9am

3pm

intermediate

beginner 

expert

proficient

John Smith

paper 4473

video

trainer 12pm 1pm

beginner POS system

Calibers

online

trainer 

video

8am 

3pm

8am 

2pm

4:30pm

10am 

9am

3pm

intermediate

beginner 

expert

proficient

SAMPLE 1

SAMPLE 2 

NFA regs

Orchid eBound class



 This fall has been historic for your NRA-ILA 
Grassroots team. At the time this is being written, we 
are still awaiting final results and anticipating legal 
challenges that will determine who wins the White 
House. That said, your NRA was on the Frontlines 
fighting in every place where the votes are close, working 
to ensure all gun rights supporters got out to vote this 
year. 

 Despite the challenges we have faced this year 
with Coronavirus restrictions cancelling most in person 
activities, we were able to reach an NRA record of over 
17 Million voters in key battle ground states- with 
just over 2 million of these voters contacted about our 
state legislative races. We expanded our reach and were 
engaged in more races due in part to our investment in 
technology. This led to over 1,000 new volunteers being 
trained through our web meetings, and millions of text 
messages being sent with the click of a button.  

 While our technology allowed us to reach out 
to more individuals, it was our staff and volunteers who 

made the difference. Our grassroots team on the ground 
worked tirelessly to spread the word through NRA Days 
at local Second Amendment Activist Centers, NRA 
Member Town Halls (where government restrictions 
would allow), and knocking on hundreds of thousands of 
doors in key areas.  

We ran the most aggressive grassroots operation in 
NRA history this year, and will continue to build on that 
momentum moving forward. As some of you may know, 
we are headed to a run-off election in Georgia for the US 
Senate, and your NRA-ILA Grassroots team will be on 
the ground fighting every day. 

 We are also preparing for a number of battles in 
the state legislative arena, come January 1st. If you don’t 
already receive our Grassroots Alerts, please make sure 
you sign up so that you can be engaged in this process. 
Please remain vigilant, as the fight to defend our freedom 
is never ending, but always worth the effort.   

Sign up for more ILA Grassroots alerts at https://
www.nraila.org/sign-up/     
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Election 2020: Record Breaking Year

NRA-ILA Update

UPDATE

NSSF, the trade association for the firearm industry, is pleased to announce the launch of the new 
#RangeChallenge “Aiming in Autumn” target game for use by indoor and outdoor ranges across the 
country.

Building on the success of the #RangeChallenge Summer Series, which debuted during August’s 
National Shooting Sports Month and concluded on the last day of summer, this fun activity was 
developed to encourage range participation and mentorship by shooters of all experience levels. It 
offers a distinct challenge to those who regularly participate in the shooting sports while offering a 
highly entertaining and easy introduction to target shooting for those new to firearms. Supported by 
weekly prize giveaways, host ranges participating in the #RangeChallenge Summer Series said their 
customers enjoyed the target games and can’t wait to do it again.

“We know that getting the millions of people who purchased their first firearm this year educated 
about safety, basic handling skills and safe storage are paramount tasks for our industry. But just as 
important is showing them that target shooting can provide a lifetime of enjoyment,” said Zach Snow, 
NSSF Director, Retail & Range Business Development.

“Whether they go on to shoot formal competitions or merely discover the joys of honing newly 
acquired skills, the #RangeChallenge is one way to encourage these new gun owners to take up regular 
practice time on the range.”

The #RangeChallenge “Aiming for Autumn” Series runs through Dec. 29 at 11:59 p.m. To shoot the 
target, consumers can locate a host range with the #RangeChallenge targets in their area or download 
and print the target themselves. It takes just 10 rounds to complete the challenge. To enter a target 
to win one of the weekly giveaways, all participants need to do is post a picture with their target to 
Instagram using the #RangeChallenge hashtag.

Ranges interested in becoming #RangeChallenge Aiming for 
Autumn hosts should contact Zach Snow at zsnow@nssf.org to 
receive a complimentary package of challenge-series targets and 
promotional materials while supplies last. Those ranges agreeing 
to host the “Aiming for Autumn” series will also be included on 
#RangeChallenge Series Host Map on LetsGoShooting.org.

https://www.ammoland.com/wp-content/uploads/2020/10/RangeChallenegeAutumn-NSSF.jpg
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AL STATE RIFLE & PISTOL ASS'N
 2009 Rodgers Drive
 Huntsville, AL 35811
 256-534-7968
jmoses1936@gmail.com

AK OUTDOOR COUNCIL, INC. 
310 K St Ste 200 
Anchorage, AK 99501  
907-264-6645

www.alaskaoutdoorcouncil.org

AZ STATE RIFLE & PISTOL ASS'N 
P.O. Box 301 
Cave Creek, AZ 85327 
480-463-4636

www.asrpa.com

AR RIFLE & PISTOL ASS’N 
P.O. Box 2348 
Conway, AR 72003 
501-327-4702

arkansasrifle.com

CA RIFLE & PISTOL ASS'N, INC.
 271 E Imperial Hwy Ste 620
 Fullerton, CA 92835 

714-992-2772
www.crpa.org

CO STATE SHOOTING ASS'N 
510 Wilcox St Suite C

 Castle Rock, CO 80104 
303-663-9339 

CT STATE RIFLE & REVOLVER ASS'N 
P.O. Box 754 
North Haven, CT 06473 
860-480-4600

www.csrra.com

DE STATE SPORTSMEN’S ASS'N 
P.O. Box 94 
Lincoln, DE 19960

 302-764-6899
www.dssa.us

FL SPORT SHOOTING ASS'N, INC. 
P.O.Box 56261 
Jacksonville, FL 32241 
904-880-1715

www.flssa.org

GA SPORT SHOOTING ASS’N 
880 Marietta Highway - PO Box 351 
Roswell, GA, 30075 
478-955-7068 

www.gssainc.org

HI RIFLE ASSOCIATION
 PO Box 543
 Kailua, HI 96734
 808-306-7194 
www.hawaiirifleassociation.org

ID STATE RIFLE & PISTOL ASS’N
 PO Box 140293
 Boise, ID 83714-0293 

208-452-4183
www.idahosrpa.org

IL STATE RIFLE ASS'N, INC. 
P.O. Box 637 420 E. Locust St. 
Chatsworth, IL 60921 
815-635-3198

www.isra.org

IN STATE RIFLE & PISTOL ASS'N, INC. 
7527 St Rt S6W

 Rising Sun, IN 46240
 812-534-3258 
www.isrpa.org

IA FIREARMS COALITION 
PO Box 310 
Moville, IA 51039 
515-423-0391

www.iowafc.org

KS STATE RIFLE ASS'N 
P.O. Box 219 
Bonner Springs, KS 66012 
913-608-1910

www.ksraweb.org

LEAGUE of KY SPORTSMEN, INC. 
1116 Hume Rd 

 Lexington, KY 40516 
859-858-0135

www.kentuckysportsmen.com

LA  SHOOTING ASS'N 
350 Quill Ct. 
Slidell, LA 70461 
985-781-4174

www.louisianashooting.com

ME PINE TREE STATE R&P ASS'N, INC
 14 Pine Road 
 Wiscasset, ME 04578 
 207-882-4713
www.mainerpa.org

MD STATE RIFLE & PISTOL ASS'N
 341 Whitfield Rd
 Catonsville, MD 21228
 410-838-1734
www.msrpa.org

(MA) GUN OWNERS’ ACTION LEAGUE 
PO Box 567, 361 W Main St 
Northboro, MA 01606 
508-393-5333

www.goal.org

MI RIFLE & PISTOL ASS’N 
P.O. Box 71 
Marshall, MI 49068-0071

 269-781-1223
www.michrpa.com

MN RIFLE & REVOLVER ASS'N, INC. 
P.O. Box 143 

 Farmington, MN 55024  
320-968-6898

www.mrra.org

MS STATE FIREARM OWNERS ASS'N 
PO Box 2486

 McComb, MS 39130 
601-341-8797

msfoa.tripod.com

MO SPORT SHOOTING ASS’N 
6140 N. Wagon Trail Rd.

 Columbia, MO 65202-9658  
314-440-3811

www.missourisportshooting.org

MT RIFLE & PISTOL ASS’N 
P.O. Box 48 
Ramsay, MT 59748 
406-579-8694 (weekends only) 

www.mtrpa.org

NE MARKSMANSHIP ASS’N 
PO Box 390311 
Omaha, NE 68139 
402-933-4881

www.nemarksmanship.com

NV FIREARMS COALITION 
5575 Simmons St, Ste I-176 
North Las Vegas, NV 89031

 702-353-5935
www.nvfac.org 

GUN OWNERS OF NH, INC. 
P.O. Box 847 
Concord, NH 03302-0487 
603-225-4664

www.gonh.org

ASS'N OF NJ R&P CLUBS, INC. 
5 Sicomac Rd Ste 292 
North Haledon, NJ 07508

 973-764-4100 
www.anjrpc.org

NM SHOOTING SPORTS ASS'N, INC. 
P.O. Box 93433 
Albuquerque, NM 87199 
505-286-8449

www.nmssa.org

NY STATE R&P ASS’N, INC. 
713 Columbia Pike 
East Greenbush, NY 12061 
518-272-2654

www.nysrpa.org

NC RIFLE & PISTOL ASS’N 
P.O. Box 4116 
Pinehurst, NC 28374 
910-295-7220

www.ncrpa.org
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ND SHOOTING SPORTS ASS'N 
P.O. Box 228  
Bismarck, ND 58502

 701-255-4601
www.ndssa.org

OH RIFLE & PISTOL ASS’N 
PO Box 1201 

 Morehead, KY 40351-5201 
 330-714-3597
www.orpa.net

OK RIFLE ASS'N 
P.O. Box 280 

 Maud, OK 74854-0280 
 405-374-8262 
www.oklarifle.org

OR STATE SHOOTING ASS’N
 P.O. Box 231191 
 Portland, OR 97281-1161
 541-409-3358
www.ossa.org

PA RIFLE & PISTOL ASS'N
 814-375-4509
www.pennarifleandpistol.org

GUN RIGHTS & SAFETY ASS'N OF PR  
PO Box 191919 
San Juan, PR 00919-1919 
787-691-1919

www.grsapr.org

RI 2nd AMENDMENT COALITION 
928 Atwood Ave 
Johnston, RI 02919 
401-944-1600

www.ri2nd.org

GUN OWNERS OF SC 
P.O. Box 211 
Little Mountain, SC 29075 
803-345-5761

www.gosc.org

SD SHOOTING SPORTS ASS'N
 PO Box 3
 Dell Rapids, SD 57022
 650-254-2486
www.sdshootingsports.org

TN SHOOTING SPORTS ASS'N, INC. 
6653 Jocelyn Hollow Road 
Nashville, TN 37205 
615-491-2633

www.tennesseeshootingsportsassociation.org

TX STATE RIFLE ASS'N 
994 Hwy 71 E

 Bastrop, TX 78602 
512-615-4200

www.tsra.com

UT STATE RIFLE & PISTOL ASS’N 
2718 E. 9725 South 

 Sandy, UT 84092-3405  
801-942-6529 

usrpa.org 

VT FED'N OF SPRTMN’S CLUBS, INC. 
PO Box 225 

 Lyndonville, VT 05851   
802-535-7111 

www.vtfsc.com

VA SHOOTING SPORTS ASS’N 
P.O. Box 1258 
Orange, VA 22960 
540-672-5848

www.myvssa.org

WA STATE R&P ASS'N,  INC. 
P.O. Box 64971

 University Place, WA 98464
 206-427-8257
www.wsrpa.net

WV STATE RIFLE & PISTOL ASSOC. 
PO Box 553 

 Charles Town, WV 25414  
304-783-5381 

www.wvasrpa.org

WISCONSIN FORCE 
PO Box 130 
Seymour, WI 54165 
607-799-3539 

www.wisconsinfirearmowners.org

WY STATE SHOOTING ASS'N, INC. 
Box 942

 Worland, WY 82401 
307-335-9323

www.wyossa.com

NRA  Affiliated State Associations



28 • NRA CLUB CONNECTION • Spring 2018 

NRA Field Representative Directory
Director of Field Staff   Alfred L. "Al" Hammond III ahammond@nrahq.org

EASTERN REGION

Eastern Regional Director   Bryan Hoover bhoover@nrahq.org

Area 2 (NY)     Bruce McGowan  bmcgowan@nrahq.org

Area 4 (DE, Eastern PA)   Kory Enck  kenck@nrahq.org

Area 5 (Western PA)    Bob Tekavec  rtekavec@nrahq.org

Area 7 (WV, Western VA, Western MD)  Michael Swackhamer  mswackhamer@nrahq.org

Area 45 (DC, Eatern MD, Eastern VA)  David Wells  dwells@nrahq.org

Area 49 (Northern OH)   Marc Peugeot  mpeugeot@nrahq.org

Area 51 (MI)     Allan Herman  aherman@nrahq.org

CENTRAL REGION

Central Regional Director   Donald Higgs  dhiggs@nrahq.org

Area 14 (IN)     Josh Toennessen  jtoennessen@nrahq.org

Area 18 (Northern IL)    Jason Wolfe    jwolfe@nrahq.org

Area 21 (MN)     Eric Linder  elinder@nrahq.org

Area 19 (MO South)     Tim Besancenez  tbesancenez@nrahq.org

Area 23 (IA, NE)    Dennis Conger  dconger@nrahq.org

Area 52 (Southern IL)    Jeffrey White  jwhite@nrahq.or

Area 29 (WY)     Logan Duff  lduff@nrahq.org

Area 41 (ND, SD)    Doug DeLaRoi  ddelaroi@nrahq.org

SOUTHERN REGION

Southern Regional Director   Mike Webb  mwebb@nrahq.org

Area 9 (SC)      Nathan Cantrell ncantrell@nrahq.org

Area 10 (GA)     Neely Raper  nraper@nrahq.org

Area 42 (Western NC)    Doug Merrill dmerrill@nrahq.org 

Area 43 (TN)     Brian Allen                                                                   ballen@nrahq.org 

Area 48 (Southern FL)    Tom Knight                                tknight@nrahq.org         

SOUTH CENTRAL REGION

South Central Regional Director   Tom Ulik   tulik@nrahq.org

Area 20 (OK, KS)    Tyler Kirby               tkirby@nrahq.org        

Area 44 (Eastern TX)     Liz Foley    efoley@nrahq.org

Area 26 (Southern TX)    Tyler Ward  tward@nrahq.org

Area 30 (CO)     Brad Dreier  bdrier@nrahq.org
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WESTERN REGION

Western Regional Director   Brad Kruger  bkruger@nrahq.org

Area 28 (MT)     Joseph Crismore  jcrismore@nrahq.org

Area 33 (ID)     Steve Vreeland  svreeland@nrahq.org

Area 34 (HI, OR)    Mike Carey  mcarey@nrahq.org

Area 38 (Southern AK)    Greg Stephens  gstephens@nrahq.org

Area 35 (Northern CA)    Daniel Wilhelm  dwilhelm@nrahq.org

Area 46 (Eastern CA, NVW)   Cole Beverly  cbeverly@nrahq.org

Area 50 (Mid California)   Sheila Boer  sboer@nrahq.org



COMMUNITY ENGAGEMENT 
11250 Waples Mill Road
Fairfax, VA 22030

Like us on Facebook
NRA Community Engagement

  

Club Leadership Development  
Online Course

Is your club looking for new leadership? Are you a current club officer and need 
an update? Check out the NRA Club Leadership Development  Online Course to 
obtain your NRA Approved Club Officer Certificate.  
The NRA Club Leadership & Development Online Course is designed  
to educate current and incoming club officers and leaders in club  
operations, programs, and membership development.

Sign up today by visiting nra.yourlearningportal.com


